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Introduction:

Attracting photography clients isn’t just about
having great photos—it’s about strategy,
marketing, and building relationships. Whether
you're a new photographer looking to book your
first few clients or an experienced professional
seeking growth, this guide will help you develop an
action plan to consistently bring in bookings.

The key to success? Consistency, connection, and
creativity. Let’s dive into five proven methods to
get more photography clients.



1. Leverage Social Media to
Attract Ideal Clients

Social media is one of the most powerful tools for
photographers. It allows you to showcase your
work, connect with potential clients, and build a
strong brand presence. However, posting
randomly won’t cut it—you need a strategy.

How to Use Social Media to Get Clients

Post Consistently: Aim for at least 3-5 posts
per week to stay relevant. Share a mix of:

« Recent work

. Behind-the-scenes content

. Client testimonials

. Personal insights to build connection

Use Strategic Hashtags: Don’t just use
#photography—be specific! Example:

. #StlLouisSeniorPhotographer

« #WentzvilleBrandingPhotos

. #HeadshotsFor\Women

Engage with Others: Spend 15-30 minutes daily
liking, commenting, and responding to messages.
Engagement boosts your visibility in the algorithm.



Utilize Reels & Stories: Short videos perform
well. Try:
- A"Dayinthe Life" of a photographer
. Before & after edits
« Quick posing tips
. Client reactions to final photos
Showcase Client Testimonials: Share
screenshots of happy clients’ messages to build
trust.
Pro Tip: End every post with a call-to-action
(CTA). Example: “Want senior photos like this? DM
me to book your session!”



2. Build Strong Local & Online
Networks

Networking is one of the most effective ways to
get referrals and bookings. Your best clients will
often come from word-of-mouth
recommendations and strategic partnerships.

Where & How to Network for More Clients

Partner with Local Businesses:

. Collaborate with makeup artists, hair stylists,
boutiques, and event planners.

. Offer joint promotions (e.g., “Book a senior
session and get 10% off makeup!”).

Join Local Facebook Groups: Many communities
have groups for moms, entrepreneurs, or local
business owners. Be active and provide value
rather than just promoting yourself.

Attend Networking Events: Look for business
meetups, Chamber of Commerce events, and
creative networking gatherings. Bring business
cards and connect with potential clients.



Create a Referral Program:
. Offer $50 off future sessions for clients who
refer afriend.
 Reward your best referrers (like past brides,
senior moms, or business owners).
Pro Tip: When you deliver final galleries, include
a few business cards and areferral discount code
for clients to share with friends!



3. Optimize Your Website & SEO
to Get Found Online

Your website is your digital storefront. If it’s not
easy to navigate, visually appealing, and SEO-
optimized, you're missing out on potential clients.

Steps to Improve Your Website & Get More
Bookings

Showcase Your Best Work: Your homepage
should instantly show what type of photography
you specialize in.

Make Booking Simple: Use a clear “Book Now” or
“Contact Me” button so visitors can easily inquire.

Optimize for Local SEO:

. Use phrases like “St. Louis Senior
Photographer” or “Wentzville Headshot
Photographer”in your site content.

. Add your location in the footer and on your
contact page.

- Blog about past sessions and title them with
keywords like “Best Senior Photo Locations in
St. Louis”.



Get More Reviews on Google & Facebook: The
more positive reviews you have, the more
trustworthy you appear to potential clients.

Pro Tip: Add a pricing page or guide to filter out
clients who aren’t in your budget range. This saves
you time and attracts the right people!



4. Offer Special Promotions &
Limited-Time Offers

Promotions encourage potential clients to book
now instead of waiting. Strategic offers can
increase your bookings without devaluing your
work.

Effective Promotions to Book More Clients

Mini Sessions: Offer themed mini sessions
(spring, fall, holiday, senior cap & gown). These
provide a lower-cost entry point and can lead to
full sessions later.

Flash Sales: If you have last-minute availability,
promote a special deal for the open slot. Example:
“One spot left this weekend—book now and get
$50 of fI”

Gift Card Offers: Promote gift cards for
holidays, Mother’s Day, or senior gifts.

VIP Email List: Offer exclusive discounts to
those on your email list, encouraging signups.

Pro Tip: Never discount just for the sake of it.
Instead, add value (e.g., “Book now and get 10
extra edited images!”).



. Create a Client Experience
That Generates Referrals

Happy clients = more referrals and repeat
business. A great client experience goes beyond
delivering beautiful images—it’s about how clients
feel throughout the process.

How to Improve Your Client Experience

Pre-Session Communication:
. Send a session guide with outfit tips and what
to expect.
. Confirm session details with a reminder email
or text.
During the Session:
- Keep the energy fun, engaging, and stress-
free.
. Give lots of positive feedback—clients need
encouragement!
After the Session:
. Send a sneak peek within 24-48 hours to build
excitement.
- Deliver final images quickly with a personalized
thank-you message.



Surprise & Delight:
. Include a small gift (e.g., a print, discount for
future sessions, or handwritten note).
. Follow up a few months later to check in and
offer anniversary/birthday sessions.
Pro Tip: Ask clients to share their experience on
social media and tag your business!



Final Thoughts & Next Steps

Growing a photography business takes time, but
by implementing these five strategies, you'll start
attracting more of your dream clients. Remember:

Show up consistently on social media.

Network with the right people.

Optimize your website for SEO.

Offer promotions to create urgency.

Give your clients an unforgettable experience.

Now, it’s time to put these strategies into action!

Want More Photography Business Tips?

Subscribe to our email list at
www.winedownandfocus.com for more free guides
and exclusive offers!

Thank you!
Wine Down & Focus Podcast
www.winedownandfocus.com



